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Eiichiro Adachi
Counselor, the head of 
ESG Research Center
The Japan Research Institute, Ltd.

Mr. Adachi is in charge of industry analysis and company evaluation from 

a CSR perspective, centering on environmental measures, and provides 

information about companies to fi nancial institutions for socially responsible 

investing and environmentally friendly funding. Publications include CSR 

Management and SRI (2004, Kinzai), Businesses That Will Grow Due to 

Global Warming (2007, Toyokeizai), Intro to Environmental Management 

(2009, Nikkei), Evolving Financial Institution Environmental Risk Strategies 

(2011, Kinzai), and others. Mr. Adachi currently serves on the Japan 

Standards Association's ISO 26000 JIS Conversion Committee (having 

served as a Japanese Expert on the ISO 26000 Standards Working Group 

until May 2009).

This year’s report is a combination of the Annual Report and 
the CSR Report, and for the fi rst time the company’s main 
management points are being published in a single volume. 
The concept of combined reports is the subject of lively 
discussion around the world. I give Fuji Electric credit for 
showing the will to get out in front in taking up the challenge of 
producing this kind of report.

Let’s take a look at the signifi cance of a combined report. 
While this is merely my personal opinion, I think of this as 
“addressing the business activities of the company from the 
perspective of social and environmental impact.” In this report, 
Fuji Electric proclaims that its focus henceforth will be on the 
energy and environment fi eld. That position and the reasons 
behind it are made clear.

Up to now, while the majority of Japanese companies 
have been declaring their dedication to principles such as 
“sincerity” and “superior craftsmanship,” most do not make 
absolute, direct statements about the kind of future they seek 
to bring about. In the next report from Fuji Electric, I hope the 
company will clarify the future of the world that its focus on the 
energy and environment fi eld will ideally bring about.

One example of this is in the section describing Fuji 
Electric’s Social Systems Business. While the company 
describes participation in activities such as smart community 
proving tests, the premise for doing so seems to undergo a 
paradigm shift, from “a world to be supplied with as much 
power as demand requires” to “a world in which power 
demand can be managed through thorough demand-side 
management.” This leaves me wanting Fuji Electric to inform 
readers again of the kind of future it envisions.

Fuji Electric’s commitment and leadership in the creation 
of that future are also of interest to me. As I noted last year 
as well, Japan has abundant geothermal resources, which 

nevertheless cannot be accessed because of a variety of 
regulations. In response to this situation, rather than simply 
say, “Geothermal power is expected to come to play a bigger 
role as laws are revised and regulations relaxed,” it would be 
good for the company to express the will to take the lead in 
Japan as well as globally in expanding the use of geothermal, 
in particular given Fuji Electric’s technologies and the results it 
has achieved worldwide.

Making those kinds of efforts would embody “addressing 
the business activities of the company from the perspective of 
social and environmental impact,” and give a combined report 
even greater signifi cance. Also, the same line of reasoning 
makes disclosure about the restructuring of existing business 
also desirable. I would like have found more direct disclosure 
in this report about the social and environmental impact of the 
nuclear equipment, radiation control systems, and vending 
machine businesses.

From the social and environmental perspectives as well, 
there is no question that stakeholders will have more expect for 
what Fuji Electric can accomplish in the future, given its wealth 
of technologies and results. It is my hope that Fuji Electric’s 
mission to “contribute to prosperity” succeeds to such an 
extent that generations one hundred years from now will still 
value the company’s efforts.

This third-party opinion derived from this report regarding my perception 

of the Fuji Electric Co., Ltd., is offered from the viewpoint of an analyst 

providing corporate information to fi nancial institutions for the purpose of 

socially responsible investment.

These comments are not a testimony to the accuracy of the 

measurements and calculations offered in this report based on generally 

accepted standards for the preparation of environmental reports and other 

publications or to the comprehensive inclusion of all signifi cant items.

In Closing

We at Fuji Electric are proud of our many energy creation and 

energy conservation technologies and products, and have a 

strong desire to use them to contribute to fi nding solutions to 

the environmental problems facing the world. We revised our 

Management Policies last year, declaring that we seek to make 

Fuji Electric a global company, and will focus on contributing 

to the global community through our energy and environment 

business. We also revised our Charter of Corporate Behavior, 

which is a guideline for employee behavior, to take a global 

perspective. Henceforth we will take the views expressed above 

into consideration in clarifying the meaning of our business 

activities from the perspective of social and environmental 

impact. We will also thoroughly implement our Code of Conduct 

overseas and seek increased opportunities for communication 

with our stakeholders, so as to become a company that is even 

more highly trusted by society.
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