
Fuji Electric’s CSR is summed up precisely in our Corporate 

Philosophy and Management Policy. Fundamentally, it means 

using the power electronics technologies we have developed 

since our founding to contribute to society through our 

energy and environment business.

Fuji Electric has always sought to gain our stakeholders’ 

trust through our “honest, open and hardworking attitude” 

and “quality manufacturing.” We view this as our mission, 

because doing so is vital to remaining a company that society 

views as necessary to its well-being.

In addition, we view our Code of Conduct as a guideline 

for all Fuji Electric employees to work in unison so that we can 

share the same values company-wide. We revised our Code of 

Conduct in October 2010. The revisions clarified our concerns 

about all of our stakeholders, and incorporate items such as the 

four categories and ten principles of the UN Global Compact, 

and social trends such as preservation of biodiversity.

Fuji Electric continues based upon our CSR philosophy 

to contribute as a good corporate citizen to the creation of a 

sustainable society.

To be enthusiastic, ambitious and sensitive.

We, The Fuji Electric, pledge as responsible corporate 
citizens in a global society to strengthen our trust with 

communities, customers and partners.

Our mission is to: Contribute to prosperity, Encourage 
creativity and Seek harmony with the environment.

Corporate Philosophy

Slogan

Management Policies
Corporate Mission

1. Respect and value our customers

2. Respect and value all people

3. Respect and value the global 
environment

4. Respect and value our shareholders and investors

5. Respect and value interaction with society

6. Respect, value and conform with all applicable laws 
and regulations

Fuji Electric Code of Conduct
The Fuji Electric and its employees, from a global perspective always strives to meet our corporate mission of “We, The Fuji Electric, 

pledge as responsible corporate citizens in a global society to strengthen our trust with communities, customers and partners,”

1. Expand our business on a global scale and promote 
self-contained operational management based on a 
global perspective.

2. Expand business development with a focus on “energy 
and the environment.”

3. Respect employee ambitions and deploy a strong team 
of diverse human resources.

Handbook and Newsletter Acquainting Employees with the Code of Conduct 

Fuji Electric’s CSR Philosophy

All Fuji Electric Employees Share the Values Expressed in Our Code of Conduct

Accompanying revisions to the Code of Conduct, we also 

prepared and distributed to all employees a handbook 

explaining it. We ran a special six-month series of articles (in 

Japanese and English) in our company newsletter entitled 

“Our Code of Conduct.” In 

addition to explanations, we 

included examples of 

employee compliance efforts, 

which helped promote the 

Code of Conduct and 

acquaint employees with it.

We have also included a CSR curriculum in the training 

program geared toward the programs at each level in the 

company, such as new employees, new managers, etc., so as 

to make CSR thoroughly understood.

We are currently restructuring 

our CSR promotion system at our 

overseas locations as well, taking 

into consideration ISO 26000, and 

are making progress in 

discovering CSR issues based on 

our Code of Conduct.Company newsletter, Fe-el CSR training for new managers
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PrincipleCategory

Human 
Rights

Labor

Environment

Anti-
Corruption

Participation in UN Global Compact

Outside Assessment of Fuji Electric’s CSR Efforts

Inclusion in Socially Responsible Investing 
(SRI) Indices
Fuji Electric has been selected for inclusion in the Dow 

Jones Sustainability Indices, which are global SRI indices 

offered by Dow Jones (United States) and SAM 

(Switzerland), for six consecutive years since 2005, reflecting 

the high marks given our CSR initiatives. Also, we are ranked 

among the “silver class” in the SAM ratings.

Corporate Environmental Management
Level Survey
Each year, Nikkei Inc. publishes the results of its Corporate 

Environmental Management Survey evaluating environmental 

measures. Of the 475 companies assessed in fiscal 2010, 

the Fuji Electric ranked 56th (last year’s ranking was 40th).

10th Place Among Japanese Companies 
After CDP Survey 
The Carbon Disclosure Project (CDP) works in conjunction with 

international institutional investors to publish corporate 

strategies for dealing with global warming and actual 

greenhouse gas emissions volumes. In Japan it does so for the 

500 largest companies in terms of market cap. Fuji Electric was 

ranked 10th among Japanese companies in the 2010 survey.

Four Categories and 10 Principles of the GC

Principle 1: Businesses should support and 
respect the protection of 
internationally proclaimed human 
rights; and

Principle 2: make sure that they are not complicit 
in human rights abuses.

Principle 3: Businesses should uphold the 
freedom of association and the 
effective recognition of the right to 
collective bargaining;

Principle 4: the elimination of all forms of forced 
and compulsory labor;

Principle 5: the effective abolition of child labor; and
Principle 6: the elimination of discrimination in 

respect of employment and 
occupation.

Principle 7: Businesses should support a 
precautionary approach to 
environmental challenges;

Principle 8: undertake initiatives to promote 
greater environmental responsibility; 
and

Principle 9: encourage the development and 
diffusion of environmentally friendly 
technologies.

Principle 10: Businesses should work against 
corruption in all its forms, including 
extortion and bribery.

We used announcement of our participation 
in the Global Compact as an opportunity for a 
CSR survey
Fuji Electric pledged participation in the 

UN Global Compact* (GC) in February 

2010. In conjunction with this, we 

conducted a CSR survey of our domestic 

and overseas consolidated subsidiaries 

to ensure that the 10 principles of the 

four categories of the GC are thoroughly 

accepted within our company, as well as 

to find areas that need improvement.

In conducting the survey we worked with a consulting 

company to create a questionnaire to confirm the status of 

basic efforts required by the GC. The survey found no areas 

requiring immediate improvement, but we will continue to 

conduct consciousness-raising efforts to foster even deeper 

understanding of the 10 principles based upon its results.

* Global Compact: The United Nations Global Compact is a strategic 
policy initiative formulated in 2000. Participating companies and 
organizations are required to support 10 universally accepted principles in 
the areas of human rights, labor, environment and anti-corruption, and 
engage in voluntary efforts to achieve sustainable growth.

Environmental  management system

Global warming 
countermeasures

Product countermeasures Resource recycling

Pollution/biodiversity 
countermeasures
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