
We offer an ED&C component product line featuring 
items such as molded-case circuit breakers, 
earth-leakage circuit breakers, magnetic contactors, 
and push buttons and indicator lights through our 
national sales network. Our share is among the largest 
in the domestic market, with a solid customer base of 
machinery and power distribution board 
manufacturers. We are also expanding our lineup of 
products that meet the main overseas standards, so as 
to strengthen response to our international customers. 

We will continue to grow this business by 
expanding the lineup of products we offer in the 
growing markets of China and other parts of Asia.
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FY2010 Results Outline
The power distribution and control equipment fi eld was 
characterized by strong growth in Japan led by demand 
from Asia, especially China, which was met by the major 
equipment manufacturers. The power distribution board 
market also trended favorably. Overseas, demand expanded 
strongly in Asia, centering on China. As a result, sales rose 
sharply in comparison to the previous term.

In regard to operating results, in addition to increasing 
sales we also succeeded in broadly lowering the break-even 
point through the business restructuring efforts ongoing since 
FY2009. As a result of strengthening our profi tability, operating 
profi ts rose broadly in comparison to the previous term.

FY2011 Market Environment
The direction of the market environment is unclear, with a 
domestic economy impacted by the Great East Japan 
Earthquake and sustained growth in the overseas developing 
economies also uncertain.

Nonetheless, the overall domestic economy is being 
driven by overseas demand, especially in China and the rest 
of Asia, with the machine manufacturers, who are our main 
customers, expected to sustain the high levels of exports and 
production they have maintained since the second half of 
FY2010. Overseas, the markets of Asia, especially China, are 
expected to continue to be strong.

FY2011 Policies and Strategies
In addition to strengthening our position in the domestic 
market by adding the unique products of France’s Schneider 
Electric, our joint venture partner, to our product line, we are 
developing new customers in the power distribution fi eld. In 
addition, we are establishing a department dedicated to 
promoting acceptance of our specifi cations and conducting 
marketing so as to develop new customers in the machine 
manufacturer market, where we have been strong up to now 
and seek to enhance our response capabilities.

We will seek to increase our sales in overseas markets, 
particularly in Asia with a focus on China. In real terms this 
means deepening our ties with local subsidiaries such as 
Fuji Electric (China) and Fuji Electric Asia Pacifi c, and 
expanding sales through strategic product offers that match 
the needs of markets.

Also, in response to rising prices for silver, copper and 
other materials, we will seek to improve our profi tability by 
implementing cost-reduction measures at all stages 
through development.
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